
 

 

 

 
 

 
 
 

 

 

Hoshino Resorts Press Release 

Hoshino Resorts announces new OMO brand 
 
Hoshino Resorts Inc. is launching a new hotel brand, OMO, with its first hotel scheduled to open doors in 
spring 2018. This is the company’s fourth hotel brand, following HOSHINOYA, RISONARE, and KAI. OMO 
will cater to tourists who normally stay at medium-range economy hotels that are frequented by business 
travelers, but who are seeking accommodation that is more personal and tourism-oriented. Hotels will be 
built in city centers rather than in traditional resort areas. The first two will be launched in Asahikawa, 
Hokkaido, and Otsuka, Tokyo. 
 

 

 
Brand Concept 

Get down with the local rhythm 
By introducing you to the area’s best-kept secrets and offering unique surprises at every location, 

OMO will help make your trip something to truly remember. 
 
 
Background 
Recent years have seen a significant rise in the number of tourists staying at hotels in city centers. However, 
many are no-frills hotels used primarily by business travelers. Sensing that such hotels may be discouraging 
to tourists, sapping them of their excitement before they have begun exploring the city, Hoshino Resorts 
decided to develop an urban hotel that would actively cater to tourists. 
Eventually, the company arrived at a concept that reflected their desire to avoid creating just another option 
for accommodation: “Get down with the local rhythm.”  
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Future plans 
In spring 2018, Hoshino Resorts is scheduled to open OMO7 Asahikawa and OMO5 Tokyo Otsuka. A third 
OMO hotel is scheduled for launch near Shin-Imamiya Station in Osaka. 
The numbers included in the hotel names signify the range of services offered, such as restaurants and 
other facilities and amenities specific to the OMO brand, with 0 denoting a completely no-frills experience 
and 9 signifying the complete OMO experience. 
The company hopes to expand the OMO brand to regional cities across Japan that offer a wide range of 
attractions for both domestic and overseas visitors.  
 
Brand promise 
OMO aims to be an urban hotel that enhances the tourist experience by promoting the pleasures and 
delights of its location through its service. Every establishment will incorporate a set of six features designed 
to continuously raise the quality of urban tourism for both travelers and locals. 
 
1. Interiors that are casual, yet innovative 
Guests will find all the amenities they have come to expect from hotels, yet may be surprised by the rooms 
themselves - compact, yet user-friendly and full of entertaining features. 
2. Friendly service 
Guests will be welcomed by staff who are attentive, caring, and full of energy. The staff will act as hosts who 
serve the guests, ensuring that they make the best of their stay and their location. 
3. Tourism-oriented location 
Every OMO hotel will be located in an area with a lively local scene and which is full of off-the-beaten-path 
surprises. Exploring the area is guaranteed to make guests fall in love with it. 
4. Real-time local information 
Every OMO hotel will serve as a source of information for delightful surprises hidden in every nook and 
cranny throughout the area. 
5. Inviting public areas 
Lobbies and lounges will be playful, freely transformable spaces that will entice guests to spend time in them 
and to be able to share their experience there with friends back home. 
6. Reasonable rates for the casual traveler 
Room rates will be set at prices that will encourage guests to take spontaneous trips to the city where the 
hotel is located, whether to travel, have fun, or meet friends.  
 
Brand Logo 

  

The house is a strong universal symbol for people, places, and 
connections. Designed by Asao Tokoro of TOKOLOCOM, the OMO logo 
has been given visual depth through a sculptured font, and a roof-like 
element that emphasizes the house motif. Together, these elements 
suggest a brand and buildings that can withstand the test of time - 
especially in the city, where the pace of change can be overwhelming. 

OMO official website and reservations will start in the beginning of January, 2018! 

For inquiries about this press release,  
please contact Hoshino Resorts PR 
global@hoshinoresort.com 


